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Leverage YouTube's three billion daily views to get f ound quicker!

3 Ways to Use YouTube to Drive Traffic to Your
Website

By James Wedmore
Published December 20, 2011

Are you wondering how to get people f rom YouTube to your website?

Are you looking for ideas to move people f rom watchers to clickers?
Keep reading to learn how.

Why YouTube for Traffic?

With an impressive three billion daily views, this video-sharing
plat form stakes its claim as the world’s second-largest search
engine (behind Google) and is considered the third most-visited
website in the world. Think YouTube is only for Just in Bieber fans? Think again.

As a marketer, there’s an absolutely incredible potent ial with YouTube if  you deploy the right
strategy. Imagine each of  your videos as “mini websites.”

First , your content can get found from within YouTube itself .
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Get even more exposure when your videos get ranked inside Google!

leverage your videos to perform
one very specif ic funct ion:
drive traff ic to your
website.

Most people think viral video
when they think YouTube.
Unt il now, you’ve been under
the impression that success
on YouTube meant capturing
some hilariously comedic
moment with your cat  or
unsuspect ing son or daughter
on video and sharing it  with
the world.

You’ll quickly discover that
you don’t  need millions of
views to get  results. It ’s all
about the quality of  your
visitors, not the quant ity.

Your YouTube videos will build rapport  with your viewers, so that by the t ime they end up on
your website, they are primed, pumped and ready to take act ion with you. In short , your conversion
rates go up.

It ’s my job to show you how to get your audience of f  of  YouTube and onto your website, so they
can start  taking act ion with you. Let ’s begin.

What’s Your Call to Action?

There are three ways to convert  viewers into visitors. However, there’s t ruly only one strategy
for ef fect ively accomplishing this t raf f ic-generat ion goal: a compelling call to act ion.

Each of  your videos must  tell your viewer exact ly what to do (e.g., “go to my website”), how to
do it  (e.g., “click the link below”) and most important ly, why to do it  (e.g., “get my free report  on 7
Weight-Loss Secrets”).

Why should your audience
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Here's an example of  a specif ic call to action.

Why should your audience
leave YouTube and visit  your
website? The more
compelling the of fer, the more
you can expect to convert
video viewers into website
visitors.

“Compelling” usually
translates into “Free!” A f ree
report , video, consultat ion or
software applicat ion is
enough to get people to
take act ion with you.

However, as a savvy
marketer, you also need to
convey why this “free gif t”
is a must-have item that  is
worth gett ing immediately.
What will your “f ree gif t ” do? How will it  change prospects’ lives and make them better people?

Once you have craf ted your compelling call to act ion, you’re ready to learn the three simple yet
powerful ways to effort lessly get  your YouTube audience over to your website.

Traffic-Getting Strategy #1: Tell People Exactly What to Do!

This is the easiest  yet  most of ten overlooked step. At the end of  each and every one of  your
videos, you need to specif ically communicate your compelling call to act ion and tell people
exact ly how to get  to your website (and the benef its of  doing so!).

This step can be completed with a simple line or two of  dialog: “Thank you for watching my video!
To discover the seven secrets for successfully potty t raining your puppy, head on over to
www.MyPuppyPottyTrainingSecrets.com to get your hands on this powerful, 3-part  video series
right  now.”

Traffic-Getting



Tell people what to do and why they need to do it, and they'll be

compelled to take action with you!

This URL (don't f orget the "http://") will become

a clickable link that video viewers will easily see

under your video.

Traffic-Getting
Strategy #2: The
Video Description Box

Every t ime you upload a new
video on YouTube, you have
the opportunity to add a
descript ion of  the content .
Most marketers never take
advantage of  this funct ion.

To turn your video’s descript ion
box into a t raf f ic-gett ing
machine, here’s all you need to
do: Add a 5-6 word call to
act ion at  the beginning with
your complete website URL:

“Get More YouTube Traf f ic: ht tp://www.JamesWedmore.com.”

Although this is a great start , I also recommend
adding a paragraph or two of  text  to describe the
content of  your video. This way you can add
your website URL again at  the end of  your
descript ion.

Traffic-Getting Strategy #3: The
Call-to-Action Overlay

The third and f inal way to convert  video viewers
into highly targeted traf f ic is through a lit t le-known
YouTube feature called the Call-to-Action Overlay.

In essence, the Overlay is a simple banner ad that  sits on the lower third of  your video. You
have full control over the copy, thumbnail image and the desired dest inat ion you want to send
users to. This funct ion takes a few minutes to set  up, but failure to add it  is simply leaving valuable
traf f ic on the table. James: do you have a video or link that shows how to set  this up?

To act ivate this lit t le-known feature, you’ll
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The Overlay will appear as soon as the video begins to

play and can be closed by the user.

Get more views and exposure with YouTube Promoted Videos.

To act ivate this lit t le-known feature, you’ll
need to start  by signing up at
ads.YouTube.com.

For a step-by-step tutorial showing you
exact ly how to install and act ivate the
Call-to-Action Overlay funct ion on all of
your videos, watch the special t raining
video below.

Final Thoughts…

There are three ways that we can
turn our videos into t raf f ic-gett ing
machines: a) Give a call to act ion in
your videos, b) add a URL to your
descript ion box and c) add
YouTube’s Call-to-Act ion Overlay
funct ion. These three t ips can do
wonders for increasing your t raf f ic!

Make sure to add all three of
these strategies to each of  your
videos, and remember: it  all starts
with a creat ing a compelling call to
act ion! If  you have something that
people want, they will take the next
step to work with you!

What do you think? Leave your quest ions and comments in the box below.
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About the Author, James Wedmore

James is the founder of  Video Traf f ic Academy. James shows others how to use
the tools and skills they already possess to harness the power of  video to grow
their business. Other posts by James Wedmore »
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