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Would you like to get f ree exposure across thousands of  people’s Pinterest  pages?

Are you concerned you don’t  have the t ime to manage a Pinterest
account on top of  all of  your other social media ef forts?

In this art icle I’ll reveal a solut ion to make your Pinterest
market ing easier and get the results you want .

Introducing Pinterest Contributor Boards

Pinterest  contributor boards are a lit t le-known feature to get
others to contribute to your board.

The image below is an example of  a contributor board. When you see the symbol of  a group of
people next to the number of  pins, you know that board has contributors.

Benefits of a
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Note the symbol that identif ies that this board has contributors.

Benefits of a
Contributor Board

Save Time and Energy

On contributor boards,
other people create
content and do the work
for you!

One of  the most common
struggles business owners
face when it  comes to
social media is the t ime
and energy it  takes to
maintain a presence on
their social media
accounts.

This is an opportunity to
let  others pin, stay
act ive and interact  with
your audience.

Get Exposure Across
Mult iple Pages

Contributor boards are an
effect ive way to get more
followers from
the exposure you
receive across your contributors’ Pinterest  pages.

When someone accepts your invitat ion to become a contributor, that  board is automat ically
added to his or her Pinterest  page as well. This is why it ’s important for you to add pinners with
audiences similar to your own.

You can check any board to see if  other pinners are contribut ing simply by looking at  the top
lef t  of  the page.

Automatically Get More



Circled are the icons linking to the board's contributors.

Anytime users click the Follow All button on one of  your contributor's

pages, you will automatically get f ollowers f or your board too.

Automatically Get More
Followers

When users choose to
“follow all boards” on your
contributors’ accounts,
they’ll automat ically follow
your board too!

So you not only get
exposure on your
contributors’ pages, you
also get more followers
from them.

My Story

When I saw that Whole
Foods and Jetsetter had
started contributor boards,
I decided to create one of
my own. Instead of  invit ing
customers, I chose to
invite some of my
colleagues.

It ’s amazing how quickly
and easily I was able to get
hundreds of  new
followers in just  a few
weeks.

Even though it  wasn’t  the
most popular topic with
the most pins, this
contributor board quickly
had my most overall
followers!

Keep reading to learn how
to create a contributor
board of  your own.
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The f irst step to adding a contributor is clicking Edit Board.

How to Add a Contributor

1. Click Edit  Board.

2. Type in the names of
the people/brands you
want to add as
contributors. You must be
following them on
Pinterest  to do so.

3. Click Save Sett ings. Now
all you have to do is wait
for the contributor to
accept your invitat ion.

If  you want to remove a
contributor f rom your
board, click the X next to
his or her name.

Whom Should You
Add as a
Contributor?



Second, you must type in the name of  the pinner you would like to add.

Finally, click the Save Settings button to save your changes.

First , contributors should
share a similar audience to
yours, and the bigger the
better. Your goal is to get
in front  of  as many
potential customers as
possible.

Here are some ideas to
consider.

1. Customers

Customers like it  when you
recognize and reward them
for their contribut ion. Call
attent ion to superstar
customers and add them
as contributors to one of
your brand’s Pinterest
boards. Email them and
decide on a part icular topic
or interest  and then let
them pin away!

Some brands have
contributor boards that
allow customers to
pin the dif ferent ways
they’re using the
company’s products.

Get creat ive and engage
your community!

Shape your boards
around your
audience. This is a suref ire
way to ensure your
content is valuable and
relevant .

http://www.socialmediaexaminer.com/pinterest-engagement/


The X next to a contributor can be clicked any time to remove him or her

f rom the board.

Your other fans will also
start  becoming more act ive
pinning and repinning your
images, hoping that they
could be a board
contributor one day too.

2. Colleagues

Delegate a Pinterest
board to your
staff , employees and
interns.

Reach out to bloggers
within your industry—
they’re sure to have a
sizable following.

You can also add other
business owners in your
industry. This is a great
way to get in f ront of  new
potent ial clients and
customers.

3. Competitors

This is one t ime when playing nice with your compet itors can really pay of f .

Introduce yourself  and invite competing businesses to be contributors.

They have access to customers who are interested in services similar to your own. What better
way to showcase your offerings to them?

With strategic choices, this can be a win-win for both business owners. You’ll be surprised how
customers interested in one brand will also purchase addit ional similar items from another. In many
cases, there’s no loss of  sales, only overall growth for both brands.

Conclusion

As you can see, contributor boards are a great way for you to make it  easy to create the content
for your Pinterest  account.



When you add more pinners, you’ll have a wider range of  valuable pins to keep your audience
engaged and act ive.

When you have mult iple contributor boards on your account, expect to see a faster growth rate
in terms of  your followers as well.

So what are you wait ing for? Do you see the excit ing opportunity that  awaits you? Add some
contributors to your boards and increase your followers and exposure today!

What do you think? Are you using contributor boards on Pinterest? How are they working
for you? Have you seen contributor boards work well for businesses? Please share your
comments and thoughts below.
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